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Executive Summary

The Employee Satisfaction Survey is given to provide data for the continual improvement of

support services to employees of MGCCC. The survey is designed to measure components of
institutional effectiveness for college employee service units. The survey is based upon a 4-

point likert scale where 1 is very dissatisfied, 2 is dissatisfied, 3 is satisfied, and 4 is verjlsatisfied.
employee service units received overall ratings greater than 3.0. This indicates that employees

are more than satisfied with services across the college.

Central Printing received the overall highest ratings by college employees. Summaries of all
employee service unit ratings are given in Table |. Based on overall ratings, the top-three
services to college employees are:

I. Central Printing
2. Transportation
3. LRC - Library, Learning Lab and Media Services

TABLE 1 SUMMARY OF MGCCC EMPLOYEE SERVICE RATINGS
SERVICE RATINGS OUT OF 4.0

EMPLOYEE SERVICE AREA JC JD PK GC WH XX! MGCCC
CENTRAL PRINTING 3.64 3.66 3.72 3.66 3.38 3.74 3.67
TRANSPORTATION - BUSES AND VANS 3.54 3.70 3.74 3.73 3.40 3.8l 3.66
LIBRARY - LEARNING LAB - MEDIA 3.58 3.58 3.63 3.25 3.05 3.74 3.58
INSTITUTIONAL RESEARCH AND PLANNING  3.56 3.54 3.61 3.48 3.30 3.40 3.55
HUMAN RESOURCES 3.56 3.52 3.62 3.36 3.24 3.58 3.54
CAMPUS BUSINESS OFFICE 3.57 3.38 3.63 3.55 3.21 3.60 3.53
CAMPUS BOOKSTORES 3.52 3.54 3.58 3.43 3.03 3.39 3.53
DISTANCE LEARNING 3.54 3.56 3.55 3.28 3.18 3.68 3.52
HOUSEKEEPING - BUILDINGS - GROUNDS 3.56 3.46 3.58 3.58 3.09 3.48 3.52
SECURITY AND POLICE 3.56 3.50 3.45 3.48 3.32 3.52 3.50
PURCHASING AND INVENTORY 3.49 3.49 3.55 3.37 3.10 3.45 3.49
INFORMATION TECHNOLOGY 3.44 3.56 3.47 3.25 3.17 3.36 3.46
INSTITUTIONAL RELATIONS 3.46 3.40 3.40 3.21 3.26 3.15 3.40

Survey Demographics

The online survey had a total of 564 respondents, which represents an increase of 108
employees (24%) based on the number of respondents from last year. Survey participation by
employee type and campus are summarized in Table 2.

1 XX represents ratings from respondents not identifying a campus or center location.
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TABLE 2 COUNTS OF SURVEY PARTICIPANTS

EMPLOYEE TYPE JC D PK GC WH XX MGCCC
STAFF 64 37 91 14 213
FACULTY 90 8l 54 9 16 251
ADMINISTRATION I5 22 29 9 83
UNKNOWN 0 0 0 0 17 17
TOTAL PARTICIPANTS 169 140 174 32 22 27 564

Survey Comments

Over 450 comments were compiled by service area and location. This represents 200 more
comments than the survey from last year. Comments were published to service unit

administration, the President, and other members of the Executive Council.

Survey Results

SECURITY AND POLICE

Aspect of Service Area

Knowledgeable, friendly and helpful customer service
Safety of working environment

Timely response of security staff

OVERALL RATING

Ratings By Campus

BUSINESS SERVICES

Aspect of Service Area

Knowledgeable, friendly and helpful customer service

College vehicles are clean and maintained

Knowledgeable of purchasing and status of purchase
orders

Confidentiality of personal information
OVERALL RATING

HOUSEKEEPING - BUILDINGS - GROUNDS

Aspect of Service Area

Knowledgeable, friendly and helpful customer service
Neatness and cleanliness of building

Lighting in parking areas

Maintenance of college facilities

Timely response of maintenance staff

OVERALL RATING

JC JD PK GC WH XX MGCCC
3.62 354 345 352 333 3.55 3.53
351 348 350 347 333 3.60 3.49
355 348 339 344 329 340 3.47
356 350 345 348 332 352 3.50

Ratings By Campus

JC JD PK GC WH XX MGCCC
3.63 321 3.6l 360 333 3.67 3.50
340 347 3.67 357 300 3.80 3.51
3.63 344 3.6l 356 323 3.70 3.56
3.61 345 3.63 348 327 327 3.55
357 338 3.63 355 321 3.60 3.53

Ratings By Campus

JC D PK GC WH XX MGCCC
3.68 367 371 364 324 3.69 3.67
369 349 353 364 270 3.62 3.55
351 320 353 339 3.1l 3.58 342
3.54 343 358 358 300 3.31 3.50
338 352 353 367 338 3.23 3.48
356 346 358 358 3.09 348 3.52



LIBRARY - LEARNING LAB - MEDIA
Ratings By Campus

Aspect of Service Area

Customer service - library staff
Customer service - media staff

Library hours

Library media up-to-date

Library services ease-of-use

Media equipment availability

Media equipment condition

Learning lab hours

Effectiveness of instruction in learning lab
OVERALL RATING

CAMPUS BOOKSTORES

Aspect of Service Area

Knowledgeable, friendly and helpful customer service
Business hours

Products and Selection

OVERALL RATING

HUMAN RESOURCES

Aspect of Service Area

Knowledgeable, friendly and helpful customer service
Knowledge regarding payroll and benefits

Complete payroll and benefit-change requests in a timely
manner

Confidentiality of personal information
OVERALL RATING

PURCHASING AND INVENTORY

Aspect of Service Area

Knowledgeable, friendly and helpful customer service
Knowledge of purchasing and status of purchase orders
Knowledge and helpful in processing bid requests
Accurate and timely

OVERALL RATING

JC JD PK GC WH XX MGCCC
363 359 374 340 3.00 3.71 3.64
3.60 366 371 335 300 367 3.63
357 348 361 327 3.00 3.83 3.54
3.61 354 354 331 300 37I 3.55
3.6l 359 364 320 3.00 3.71 3.59
357 368 361 333 325 37] 3.59
353 360 362 333 3.17 371 3.56
353 352 360 3.00 3.00 3.83 3.52
356 357 359 300 289 383 3.54
358 358 3.63 325 3.05 374 3.58

Ratings By Campus

JC D PK GC WH XX MGCCC
360 3.70 370 352 3.08 345 3.64
359 351 349 343 308 3.30 3.51
337 342 356 335 292 340 3.43
3.52 354 358 343 3.03 3.39 3.53

Ratings By Campus

JC JD PK GC WH XX MGCCC
355 354 363 340 324 3.67 3.55
3.54 351 360 337 324 3.67 3.53
356 347 364 327 324 342 3.53
357 354 362 341 324 358 3.56
356 352 362 336 324 3.58 3.54

Ratings By Campus

JC JD PK GC WH XX MGCCC
358 354 363 348 3.05 345 3.55
351 345 356 335 3.10 345 3.48
352 349 352 325 317 340 3.48
335 346 349 338 3.1 3.50 3.42
349 349 355 337 310 345 3.49



CENTRAL PRINTING

Aspect of Service Area Ratings By Campus
JC JD PK GC WH XX MGCCC
Knowledgeable, friendly and helpful customer service 3.67 367 376 373 338 375 3.70
Quality of products and services 364 368 371 365 335 375 3.66
Timeliness of products 3.65 3.67 373 365 341 375 3.67
Cost of product or service within expectations 362 364 369 360 338 373 3.64
OVERALL RATING 3.64 366 372 366 338 374 3.67
INFORMATION TECHNOLOGY
. Ratings By Campus
Aspect of Service Area Te D PK ce TWH' xx 'Meeee
Knowledgeable, friendly and helpful customer service 348 357 361 338 325 346 3.53
Ability to trouble-shoot Banner 345 359 347 328 3.19 325 3.47
Ability to trouble-shoot email 349 359 345 332 321 323 3.48
Knowledgeable of maintenance of my office 352 365 363 334 320 362 3.57
Network is reliable and applications are stable 338 3,50 320 3.03 320 3.15 3.32
Accuracy of reports from Banner 341 352 346 326 3.19 340 3.44
Timeliness of technical needs 336 350 343 314 295 338 3.39
OVERALL RATING 3.44 356 347 325 3.17 3.36 3.46
TRANSPORTATION - BUSES AND VANS
Aspect of Service Area Ratings By Campus
JC JD PK GC WH XX MGCCC
Knowledgeable, friendly and helpful customer service 3.56 371 377 377 340 3.9 3.69
cleanliness and maintenance of vehicles 349 370 376 373 327 3.80 3.65
Arrival time of bus trips 358 374 374 376 350 375 3.69
Availability of buses 353 365 368 364 343 375 3.62
OVERALL RATING 3.54 370 3.74 373 340 381 3.66
INSTITUTIONAL RESEARCH AND PLANNING
. Ratings By Campus
Aspect of Service Area
JC JD PK GC WH XX MGCCC
Knowledgeable, friendly and helpful customer service 360 3.60 364 348 329 340 3.59
Accuracy of reports 356 358 364 348 329 344 3.57
Quality of college fact-book 355 355 358 345 331 330 3.54
Timeliness of reports 354 346 3.60 350 329 344 3.52
Knowledge of online planning system 356 349 360 348 329 343 3.54
OVERALL RATING 356 354 361 348 330 3.40 3.55



INSTITUTIONAL RELATIONS

Aspect of Service Area

Ratings By Campus

JC JD PK  GC WH XX MGCCC
Knowledgeable, friendly and helpful customer service 351 346 352 332 328 336 3.48
Projects proofed accurately 343 337 340 3.19 325 3.00 3.37
Quality of press releases based on information received 339 344 344 322 331 320 3.40
Timely press releases 333 339 343 319 331 3.10 3.36
Quality of photography 356 354 361 337 328 342 3.54
Creativity of print products (poster, brochures, etc.) 353 346 352 319 335 33l 3.48
Visual appeal of print products (posters, brochures, etc.) 356 348 349 323 335 323 3.48
College web-site accuracy 340 331 3.19 304 305 3.08 3.26
College web-site navigation 339 325 320 3.3 325 292 3.26
Visual appeal of college web-site 349 337 329 327 325 292 3.36
OVERALL RATING 346 340 340 321 326 3.15 3.40

DISTANCE LEARNING
. Ratings By Campus
Aspect of Service Area

JC JD PK GC WH XX MGCCC
Knowledgeable, friendly and helpful customer service 3.57 3.60 357 339 324 370 3.56
Knowledge of D2L/Blackboard 361 362 361 331 313 370 3.58
Timely responses to requests and questions 348 356 349 325 3.8 370 3.49
Adequate professional development provided 3.51 346 354 3.18 3.17 3.60 3.48
OVERALL RATING 3.54 356 355 328 318 3.68 3.52

COLLEGE IN GENERAL
. Ratings By Campus
Aspect of Service Area

JC JD PK  GC WH XX MGCCC
Knowledge of college events 354 354 357 352 336 346 3.54
College facilities for teaching and learning activities 353 345 352 348 336 346 3.50
Informed of new administrative statements/policies 357 353 36l 361 333 362 3.57
OVERALL RATING 355 351 357 354 335 351 3.53



